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Key steps for migrating to SSAI 
for operators of all sizes
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The Convergent TV Ad Platform
Unified ad decisioning and monetization
Addressable | Linear TV | Cable VOD | Connected TV



Carrier-grade
content delivery and ad-tech
CDN | Origin | Recording | Server-Side Ad Insertion
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$85.5 Billion 
Global addressable ad revenues by 2025

Global addressable 
TV advertising 
revenues

33%
Source: Rethink TV

year-over-year
growth rate
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Connected TV advertising growth

73% 
of CTV ad buyers 

are shifting budget 
from traditional 

linear

CTV ad spend grew faster 
than mobile or desktop in 2020

+22%
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Audience Q&A

Audience poll #1
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Audience Q&A

Audience poll #1- responses
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Audience Q&A

Audience poll #2
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Audience Q&A

Audience poll #2 - responses
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Audience Q&AAudience Q&A
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Thank you

andre.bento@velocix.com

daniel@beachfront.com

andreas@waltenspiel.de
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